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 What will it mean for us?



What is citizen journalism?

 “The traditional paper says ‘I produce, 
you read’ but we say ‘we produce and 
we read and we change the world 
together.’”
 Oh Yeon Ho, founder, OhMyNews



Buzzword bullshit bingo

 Citizen journalism
 Participatory journalism
 UGC: user-generated content
 We media
 Mefeedia
 “Unfiltered”

 People who aren’t journalists were intimidated by the word “journalist.” And those 
who consider themselves professional journalists or aspiring journalists didn’t want 
to be lumped in with the others. “Unfiltered” works because it signifies an open, 
direct interaction with readers and removes any trace of the “J” word. -- Jonathan 
Weber, newwest.net



6 Types of Citizen Journalism

 “Audience” participation
 Comments attached to articles
 Personal blogs
 Photos or video from mobile devices
 Local news written by community 

members
 Independent news or info sites

 Consumer Reports
 The Drudge Report



6 Types of Citizen Journalism

 Participatory news sites
 OhMyNews, Newsvine

 Collaborative/contributory sites
 Slashdot, Digg, Kuro5hin, Metafilter

 “Thin media”
 E-mail newsletters, mailing lists

 Personal broadcasting
 YouTube, Veoh, MySpace

 Source: J.D. Lasica, OJR



Some recent examples

 http://english.ohmynews.com/ 
 http://www.backfence.com/
 http://www.digg.com/
 http://www.newsvine.com
 http://www.bloguje.cz/ 
 http://www.blog.hr/ 
 http://www.scoop.co.il/
 http://www.flix.dk/ 

http://www.ohmynews.com/
http://www.backfence.com/
http://www.digg.com/
http://www.newsvine.com/
http://www.bloguje.cz/
http://www.blog.hr/
http://www.scoop.co.il/
http://www.flix.dk/














Big Media gets involved

 BBC
 London bombing

 Photos
 Accounts

 Editors' blog
 Nashville Is Talking
 Washington Post/Technorati
 NYTimes 'Most E-mailed/

Most Blogged'

http://news.bbc.co.uk/2/hi/in_pictures/4660563.stm
http://news.bbc.co.uk/2/hi/talking_point/4659237.stm
http://www.bbc.co.uk/blogs/theeditors/
http://www.nashvilleistalking.com/
http://www.washingtonpost.com/wp-dyn/content/article/2006/07/25/AR2006072501666_Technorati.html
http://www.nytimes.com/gst/mostemailed.html
http://www.nytimes.com/gst/mostblogged.html




Strategic reasons to consider 
citizen journalism

 Builds community around sites
 OhMyNews: 40,000 citizen reporters
 Digg: 304,000 users/2000 submissions 

per day
 Blog.hr: 142,000 blogs

 Diversifies content
 Builds brand
 “Progressive” form of journalism



Business Models

 Free sites
 Advertising (direct or AdSense)

 OhMyNews
 Contributors earn “cybercash” per article 

published
 Scoopt

 50/50 split per photo/video/text
 NewAssignment

 Donations for “networked journalism”



Business Models

 Backfence
 Classified ads free
 Business pay monthly fee
 Yellow pages listings
 Build-your-own ad module

 Voice of San Diego
 Membership dues
 Sponsorships



Dynamics

 Short (discussion-focused) vs. Long 
(production-focused)

 Direct vs. indirect connecting spaces 
(MeFi vs. Ask Mefi)

 Set vs. tagged categories
 Seen vs. unseen conversations

 Newsvine's “Conversation Tracker” vs. 
Global Voices' use of Technorati





Platforms commonly 
considered

 Drupal
 Geeklog
 Mambo
 MediaWiki
 PHPX
 Zope/Plone
 Kintera*

 Scoop
 Typo3
 WordPress
 Xoops
 Django
 Movable Type
 YourHub/

DotNetNuke*



Implications for Campware

 Two-way content model
 Feeds integration into workflow
 User-driven prioritization a la Digg
 Trackback pings
 Communicate with other APIs

 Atom API, Technorati API
 Tags

 Technorati, del.icio.us
 Single sign-in

http://www.sixapart.com/pronet/docs/trackback_spec
http://code.blogger.com/archives/atom-docs.html
http://technorati.com/developers/api/


Implications for Campware

 Campware content must “play nice” 
with other platforms
 Tools

 From other systems
 CMSes
 Blogging platforms
 Audio players (playlist import)

 Support and consulting
 Content migration and interop



Implications for Campware

 Marketing opportunity
 Present Campware products as “citizen 

journalism ready”
 LiveSupport as platform for

 Podcast creation
 Personal broadcasting
 Streaming-friendly

 Campsite
 Platform for web 2.0-friendly sites
 Upgrade-friendly



Implications for publishers

 Blog hosting
 WordPress MU

 Site redesigns/template updates
 Content arrangements with blogging 

sites/services
 Liability issues with open discussion 

sites/forums
 Will the business model work out?



Implications for implementers

 Multiple platforms
 More complexity
 More to fail
 More to update/patch

 Integration work necessary
 Mobile

 May involve negotiations with providers
 Cost to implement may be high


